The Complete Google Business
Profile Optimization Checklist

1. Claim & Verify Your Business . 2. Complete Business .
Profile Information to 100%
Unverified profiles can't be fully edited, and Google shows your profile completion .
anyone can suggest changes to your percentage in the dashboard. Aim for 100%.

: . SR ; . Profiles with complete information rank
business information—including competitors. significantly higher than incomplete ones. Each

Verification gives you complete control and empty field is a missed opportunity to tell Google

3. Choose Primary + Secondary . 4. Add 10+ High-Quality Photos &

at least 1Video

Categories

Upload new photos monthly to keep your
profile fresh. Customers want to see your
space before they visit—give them that
confidence. Profiles with videos receive 2-3x
more engagement than those without.

Your primary category is your most powerful
ranking signal. Only use categories that
genuinely apply to your business—Google
can penalize misleading categorization.

5. Write an Optimized Description . 6. Select All Relevant Attributes .

Your 750-character description tells
customers why they should choose you. Start
with what you do, who you serve, and where.
Include 2-3 keywords naturally, highlight
what makes you different, and end with a
call-to-action.

Attributes help Google match you to
specific searches. Someone searching
“therapist accepting new patients near me’
won't see your profile if you haven't
selected that attribute—even if it's true.

7. Add Products/Services with . 8. Post Weekly Google Posts .

Descriptions

Posts expire after 7 days, so consistency
is key. Batch-create posts monthly and
schedule them weekly. Active profiles
with regular posts signal to Google that
your business is engaged and current.

Be specific about what each service
includes, who it's for, and what outcomes
clients can expect. Include relevant
keywords naturally.

9. Respond to All Reviews Within . 10. Monitor Dashboard Insights .

48 Hours Monthly
Your responses show you value customer If you're getting lots of views but few
feedback—and other potential customers actions, your photos or description might
are watching. Thank positive reviewers by need improvement. If discovery searches
name. For negative reviews, acknowledge are low, you may need to optimize
the issue and offer to resolve offline. Never categories and services.

argue or get defensive.

Get a FREE SEO Consultation at beccinteractive.com




